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1. Executive Summary
The executive summary provides an overview of the content contained in the feasibility study document.  Many people write this section after the rest of the document is completed.  This section is important in that it provides a higher level summary of the detail contained within the rest of the document.
2. the nature of the feasibility study to be carried out
Why would you need to carry out a feasibility study, what would you hope to gain from one, who is the audience for this study, what will you do with the proposals.
3. identify new opportunities through investigative process
Identify the product and the area (Industry, environment etc.) Describe its purpose and expected outcome, what the product does, what technology it uses, how it works, how it will benefit the area.
4. Identify future uses and extended possibilities of the product
Where can the product adapt and go to, what other technologies can be incorporated to make it more viable as a market leader.
5. evaluation and analysis of the proposed concept proposal
Evaluate the usefulness and worthiness of the product and the possibility that the product will have a market and purpose for a target audience..
6. evaluation of alternative proposals
Find other products that do similar and compare them with your idea, are they better, are they more expandable, do they have a wider or shorter target audience, show examples of them and describe the technology they use in comparison to your proposals.
7. market assessment
This section provides a high level description of how the organization will market its product or service.  Some topics which should be included are: how does an organization differentiate itself from its competitors; who is the target audience; types of marketing the organization could utilize; and who the organization will target. Marketing efforts must be focused on the right target groups in order to yield the greatest return on investment.
8. results and conclusions (e.g. whether to process or not)
Assess this proposal, get feedback from others on the product and the viability of the product.  
9. Research and Results

Carry out online research on the demand for the product, statistics on the need, the usefulness, what there is in the industry, what needs improving. Get statistics to back up your arguments. (E.g. burglary figures, crime statistics, amount of financial damage due to flooding etc.)
10. Analysis and Evaluation of the Findings
Explain what others thought of it, give your opinion on their findings.
11. Findings and Recommendations

This section should summarize the findings of the feasibility study and explain why this course of action is or is not recommended.  This section may include a description of pros and cons for the initiative being considered.  This section should be brief since most of the detail is included elsewhere in the document.  Additionally, it should capture the likelihood of success for the business idea being studied.  
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